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DIGITAL CROSSROADS – BALTIC PUBLIC SERVICE BROADCASTERS TURNING INTO PUBLIC SERVICE MEDIA

As all media institutions, are public-service broadcasters also influenced by economics, politics, socio-cultural environment and by technology. Compared to Western Europeare social, political, economic and cultural changes in the resent much more dramatically reshaped Central and Eastern Europe (CEE). Due to the absence of strong historical public-service culture must public-service broadcasting (PSB) organizations in CEE countries face lack of political legitimation and direct public support. At the same time overall broadcasting paradigm is changing. Powered by fast technological development, convergence, globalization and commercialization has social media challenged all traditional media models. Depending on the political will the changes in media politics towards a new media paradigm can be public-service media supportive or limiting. 
The European Union declares that for democracy and pluralism in member states a strong and independent public service broadcasting (PSB) is needed. Patterns chosen by each country and available time for development vary a lot. Despite the wide variety, the universal intersection and similar characteristics between countries and country groups can be found. At the time of increasing market pressure, securing quality, diversity and pluralism of available media content needed for democratic societies, is a task of communication policy. Analysis of the communication policy from political and economic aspects is a helpful tool for shaping the regulation of public service broadcasting in the digital era.
The current article looks into overall relations between a country's economic standard, PSB financing levels, historical background and audience market share trends of European public service broadcasters. More detailed focus is on the new media strategies, methods used for approaching online audiences and results achieved by Estonian National Public Broadcasting.

