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ORDINARY CINEMA CRITICISM AS A PHENOMENON OF SOCIAL MEDIA COMMUNICATIONS

Ordinary criticism is a communicative phenomenon arisen and is developing within online social media. Internet users produce and publish critical texts devoted to various art objects. Authors in the majority of cases are not professional critics or at least their corresponding statute is not designated. Cinema is one of the most popular subjects of criticism. Texts of ordinary cinema criticism are published on specialized sites. The Internet Movie Database (IMDb.com) is one of the most famous. There are several resources in Russian segment of Internet as well: Afisha.ru, Kinopoisk.ru, LookAtMe.ru, etc.

Ordinary critics belong to that category of the audience on which the box office of the movie depends. They are treated as opinion leaders that suggest watching or not watching the new movie. Their texts are quite demanded because they appeal to ordinary experience. It is simpler to mass readers to identify themselves with their authors than with professional critics.

The proposed report is devoted to analysis of this type of communication and is based on empirical survey of the mentioned type of texts. Relying on research of ordinary criticism on the Russian film "Vysotsky. Thank you for being alive" (2011) appeared on sites Afisha.ru and Kinopoisk.ru we allocate and describe six types of critical statements, from emotional responses to quite all-round reviews of the film as object of consumption as well as a work of art.

