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Advertisement models for tablets

The introduction of tablets opens for a new media channel for publisher of newspaper and magazines. The aim of this paper was to find which type of advertisements the readers of newspapers prefer with respect to design, function and placement and what type of paying bundling method the publishers expect. Finally, one more aim was to find ways for advertisements in magazines to fulfil their potential regarding format and interactivity. The studies were conducted as interviews with publishers, web based surveys and focus groups with the users. The results for newspapers show that the users prefer fullpage advertisements designed as apps so that they can explore the advertisement directly without searching on the Internet and that advertisement should be designed with limited but intuitive interaction. Newspapers
should try several different models for payment with bundling of the content with focus on the customers.
For magazines the results show that there is room for more advertisements in tablet magazines and that the reader regards interactive advertisement in a positive way.

